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Email Campaigns
Best Practices 

MindEdge Marketing Resource Center

Email is frequently used to promote full course catalogs and 
individual programs and courses. It is an effective approach 
because many institutions and organizations use it to target 
responsive internal lists that combine current customers, former 
customers, inquiries, and alumni. Email also provides an opportunity 
to rapidly test, learn, and identify effective offers and messages. 
Effective email campaigns combine a strong call to action with links 
that provide additional information and easy registration.

See below for examples of best practices in email campaigns. 
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Clemson University

Direct link to enroll in the 
course functions as an 
effective call-to-action.
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This message outlines 
the details of this hybrid 
learning offering, blending 
instructor-led online or in-person 
sessions, supplemented with 
asynchronous online courseware.

University of Texas Rio Grande Valley
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This message 
highlights the call 
to action: Start 
Anytime Today!

Links to relevant 
courses and 
certificates make 
it easy to find 
more information 
and enroll.

Broward College


